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	To complete this checklist, tab to each section and fill in your information directly on this form. You can then print the checklist for your personal use or save it to your hard drive and e-mail it to smithcj@promotionwatch.com. Upon receipt of your e-mail, one of our Promotion Watch experts will contact you.




	C O U P O N   L E G A L   C O P Y   C H E C K L I S T

	 FORMCHECKBOX 
  Face value (indicate value at right)       

	 FORMCHECKBOX 
  Manufacturers Coupon
	Expires      /     /     

	 FORMCHECKBOX 

	Manufacturers Coupon 
	No Expiration Date 

	 FORMCHECKBOX 
  Limit one coupon

       FORMCHECKBOX 
  Per purchase

       FORMCHECKBOX 
  Per product

       FORMCHECKBOX 
  Size(s) indicated 

	 FORMCHECKBOX 
  Fraud warning 

	 FORMCHECKBOX 
  Retailer reimbursement instructions
	 FORMCHECKBOX 
  Reimburse shelf price up to $       1

	      FORMCHECKBOX 
  Reimburse face value
	 FORMCHECKBOX 
  Enter shelf price here $      

	      FORMCHECKBOX 
  Reimburse shelf price

	 FORMCHECKBOX 
  Handling fee

	 FORMCHECKBOX 
  Special redemption instructions  

	       FORMCHECKBOX 
  Invoices showing purchases of sufficient stock to cover all coupons must be shown upon request

	       FORMCHECKBOX 
  Submit in compliance with       company coupon redemption policy.

             FORMCHECKBOX 
  Copies of policy available

	 FORMCHECKBOX 
  Void where prohibited, taxed or restricted

	 FORMCHECKBOX 
  Cash value2

            FORMCHECKBOX 
  1/20¢

        FORMCHECKBOX 
  1/100¢ 

	 FORMCHECKBOX 
  Consumer pays any sales tax 

	 FORMCHECKBOX 
  Geographical restrictions

       FORMCHECKBOX 
  Good only in U.S.A.        FORMCHECKBOX 
  Good only in U.S. or U.S. military APO’s/FPO’s                FORMCHECKBOX 
  Good only in      

	 FORMCHECKBOX 
  Redemption mailing instructions 

	 FORMCHECKBOX 
  Other restrictions 

       FORMCHECKBOX 
  Not to be sold

       FORMCHECKBOX 
  Not to be transferred

       FORMCHECKBOX 
  Not to be reproduced 

       FORMCHECKBOX 
  Not to be altered in any way

	 FORMCHECKBOX 
  Special considerations 

       FORMCHECKBOX 
  Cross-coupon for product of different manufacturer

       FORMCHECKBOX 
  In-pack coupon

       FORMCHECKBOX 
  Self-destruct coupon

       FORMCHECKBOX 
  Make your own coupon 

       FORMCHECKBOX 
  Buy one/get one free

       FORMCHECKBOX 
  Odd shape/size coupon

       FORMCHECKBOX 
  Rub-off coupon

       FORMCHECKBOX 
  Coupon to be used as sweepstakes entry3

       FORMCHECKBOX 
  Alcoholic beverage coupon4
       FORMCHECKBOX 
  Dairy products coupon5
       FORMCHECKBOX 
  Coupon coding

	1  The “shelf price” language is designed to protect manufacturers in a buy one/get one free situation.  Creating a value of the free product will avoid misunderstandings with retailers. 

	2  There are still a few states that require cents-off coupons have an alternative cash value.  The industry complies by using a value of 1/20th of a cent to make such a cash redemption academic.  Some companies use 1/100th of a cent to be even more certain this will not happen.  This alternative cash value notice is used across the board rather than picking and choosing the states that have these laws. 

	3  We rarely encounter coupons nowadays that have multiple uses, such as sweepstakes entry devices.  But with the electronic advantages of the Internet, we may find that multiple-use coupons will make a comeback. 

	4  Alcoholic beverage coupons can be “incentives to purchase” and, as such, are regulated by state liquor control agencies.  We have a state-by-state Valassis guide to couponing for alcoholic beverages, which also includes sweepstakes, rebates and premium offers.   

	5  There are five states that have laws making it illegal to discount dairy products below milk control prices.  “Dairy products” can be as broadly defined as all dairy-related products, such as ice cream bonbons.  High-value coupons, particularly buy one/get one free offers, can have the effect of breaking these laws.  Dairy product companies are usually on top of these laws; but every so often we encounter a situation that needs to be adjusted for compliance.  
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